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ADELAIDE Produce Market
has changed its name to South
Australian Produce Market as
it looks to grow its exports. 

SA Produce Market chief
executive Angelo Demasi said
its marketing and promotions
subsidiary, Market Fresh SA,
was looking to recruit two new
staff: a marketing and business
development manager and a
store activation co-ordinator
to manage promotions.

At SA Produce Market, in
Pooraka, fresh fruit and vege-
tables are sold by wholesalers
and growers to retailers. 

Mr Demasi said a strong
focus for the company was
growing its exports of products
such as apples, pears, lettuce
and stone fruit. 

“We have set up a business
called Australian Produce Col-
lective that will drive export
sales out of here to South-East
Asia and the world,” he said.

“We are currently working
on the business strategy for
that and working with com-
panies in China, Japan and
Dubai. We are in the process of
setting up the brand (and) with
that we will get more interna-
tional visitors coming through
the market.”

He said Market Fresh SA
was running marketing and
promotions, including its Pick
a Local, Pick SA branding, to
help drive sales at SA Produce
Market.

Market Fresh SA is respon-
sible for things such as multi-

media campaigns, in-store
cooking and tasting demon-
strations and managing the
Crunch Bunch mascots – fun
characters which appear at
shopping centres, greengro-
cers and community events to
promote healthy eating to
children.

Mr Demasi said applicants
for the marketing and business
development manager role at
Market Fresh SA need to be
strong communicators.

“They need to think outside
the square and be creative and
like to work with food,” he said.

“We have changed our
name from Adelaide Produce
Market to SA Produce Market
so they will certainly be driving
that brand awareness.

“You are not going to get
bored – one day you might be
talking to a lot of export people
from China and then you are
talking to greengrocers about
their business.”

He said the store activation
co-ordinator would be respon-
sible for managing promotions
and demonstrations. 

“You have got an easy prod-
uct to market which is healthy
and fresh,” added Mr Demasi.

HOW BUSINESSES CAN GET INVOLVED IN THE CAMPAIGN
Th Ad ti d S d F b 27 b i i h j b ill b li dThe Advertiser and Sunday 
Mail, in conjunction with the
State Government, launched 
Jobs SA 2016 to highlight 
success and inspire confidence
in small business.
� As part of the campaign, 
free employment ads are on 
offer from January 16 to 

February 27 – businesses with
less than 50 employees are
eligible.
� Normally priced at $199, the
print and online package
includes an Advertiser and 

Messenger ad and one online
listing in careerone.com.au
� Each business that creates a

new job will be listed on an
honour board in the weekly 
SA Business Journal, with 
those that create three or 
more positions profiled in an 
Advertiser story.
� Businesses can register their
interest by emailing 
features@news.com.au
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CRUNCH: SA Produce Market chief executive Angeloe Angeloe Angelo
GOOD CATCH: SA Produce Market chief executive Angelo Demasi. Picture: TAIT SCHMAAL
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